


@i CO je connected TV

CTV bez chaosu (1) PFRECOmazmyselsao

@@ AKO sa dostat’ do
connected TV




CTV je pripojena televizia

-televizny prijimac, ktory sa
pripaja k internetu a ma pristup
k obsahu mimo tradicného
vysielania, predovsetkym
prostrednictvom Smart TV
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Penetracia Smart TVs rastie
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Z Zdroj: MML TGI, Je aspon jeden z vasich televizorov tzv. smart TV?
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Follow the
time

Connected TV's Share of Media Time Outpaces Ad

Spending Growth

connected TV % of time spent with media by US adults
vs. % of US total ad spending, 2019-2026
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View rate by devices
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Zdroj: Adelaide attention study



Ako sa dostat’ na TV screen?

TV
HOMESCREEN

Streaming

YouTube

HbbTV
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TV Homescreen

Dodavatel Teads alebo Hybrid

Samsung: 540 000 obrazoviek
LG: 370 000 obrazoviek
VIDAA (Hisense): 65 000 obrazoviek

TITAN (Philips): 24 000 obrazoviek

NETFLIX Dhpy  BLV+

Free Movies All Month Long on Pluto TV

| MY TFI1 |

DO BANKY SE NEJEZDI,

DO BANKY SE PRIHLASUJE
S CSOB Smart jste
v bance na par kliknuti

elotey,
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AVOD, FAST platformy

Ad-supported tier je dostupny na Slovensku zatial pre:

&> play »;sweet.tv

- Priamy alebo programaticky nakup




Sledovanie
YouTube na
CTV narasta

0%

US Share of Average Time Spent per Day with
YouTube, by Device, 2020-2024

% of total time spent with YouTube
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..aj na Slovensku
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3 YouTube

Specialny format len
na CTV

30 sekund
QR kod




HbbTV

Formou injektaze pocas linearneho vysielania lokalneho
obsahu (mimo ad breaku), s moznost’ou prekliku cez
cevené tlacidlo do aplikacie

S markiza

200 000 zariadeni s aplikaciou HbbTV

0%
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THEROI AGENCY
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